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Sloan Valve Company (“Sloan”) is a global leader in manufacturing commercial plumbing systems. Sloan is
committed to maintaining the high quality brand image of our products and the Authorized Distributors and Resellers
(“Distribution Partners”) who support this brand image through stocking requirements, non-OEM products, warranty
information, technical administration, and investment of time and resources required to provide the high level of
customer service and product knowledge our customers need and expect.
In furtherance of these commitments, Sloan has unilaterally adopted this Minimum Advertised Price Policy (this
“Policy”), which applies to all Sloan Distribution Partners effective January 1, 2018.
The Minimum Advertised Price (“MAP”) is 35% off the Manufacturer’s Suggested Resale Price (“List Price”) for all
Sloan products as stated in the most current published price list issued by Sloan and submitted to Distribution
Partners from time to time, or item specific exceptions identified in Exhibit A, attached. Distribution Partners are not
required to use prices in advertising for Sloan products, but all prices stated in such advertising must be at or above
the applicable MAP price for each Sloan product.
Each Distribution Partner is responsible for compliance with this Policy throughout the chain of sale of Sloan products
by its direct or indirect customers who are third-party resellers, and will be held to the same accountability.
This Policy applies to all advertising placements, including but not limited to: print ads (inserts, magazines,
newspapers, catalogs, mail order catalogs, etc.), broadcast (radio, television), direct mail, faxes, internet placement
with third parties (banner ads, broadcast emails, destination pages, third-party sites, marketplaces), internet
placements on the website of a Distribution Partner of one of its direct or indirect customers who are third-party
resellers, and any flyers, posters or coupons. Value-add promotions (e.g., rebates, taxes, free freight, giveaways) are
permissible and can be advertised as long as the Sloan product is advertised at or above MAP as the only price
shown for the Sloan product, and the value-add is stated separately and not used in a manner that circumvents this
Policy.
This Policy applies only to advertised prices, and is not in any way intended to restrict or influence actual resale
prices of Sloan products. Each Sloan Distribution Partner and each of its direct or indirect customers who are thirdparty resellers remain free to establish for itself the prices at which to resell Sloan products.
If Sloan determines that a Distribution Partner or one of its customers who is a third party reseller has violated this
Policy, Sloan in its discretion may take one or more of the following steps:
First Notification – Sloan may notify the Distribution Partner of the violation and allow five (5) business days to correct
the violation.
Second Notification – If the violating party remains out of compliance following the First Notification, Sloan may notify
the Distribution Partner of the continued violation and allow an additional five (5) business days to correct the
violation. If after the additional five (5) business days the violation is not corrected, Sloan may take corrective
measures that include, without limitation, loss or forfeiture of any programs or funds that may be available to that
Distribution Partner.
Third Notification – If the violating party remains out of compliance following the Second Notification and any Sloan
corrective measures, Sloan may notify the Distribution Partner of the continued violation and allow five (5) additional
business days to correct the violation. If after the additional five (5) business days the violation is not corrected, Sloan
may take corrective measures that include, without limitation, loss of access to particular Sloan products and
termination of eligibility as an authorized Distribution Partner.

Sloan is adopting this Policy as its own unilateral policy. Sloan will determine in its sole discretion whether a Sloan
Distribution Partner is in violation of this Policy, and what corrective measures if any to take for violations and
communicating such decisions. Sloan will take these actions independently and without reference to or input from any
other Distribution Partner or outside party. Sloan will not respond to communications about other Distribution Partners
or their direct or indirect customers who are third-party resellers who are advertising Sloan products in violation of this
Policy.
The MAP Administrator is solely responsible for and authorized to determine whether a violation has occurred, what
appropriate steps shall be taken, and sending and receiving communications regarding this Policy. All inquiries and
questions about this Policy should be directed to the following email address:
MAPPAdministrator@sloan.com
Other Sloan employees and sales representatives have no authority to modify or grant exemptions to this Policy, or to
have communications regarding violations with any Distribution Partner or their direct or indirect customers who are
third-party resellers.
This Policy should in no way be considered an agreement between or among Sloan, any Distribution Partner, or any
of its direct or indirect customers who are third-party resellers. This Policy is non-negotiable and will not be altered for
any Distribution Partner. Sloan reserves the right to modify, suspend or cancel this Minimum Advertised Price Policy,
in whole or in part, at any time and for any reason.

Exhibit A – Minimum Advertised Price Specific Exceptions

